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I WANTED EXTREME BOWLING FANATICS I
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I If your family lives and breathes bowling ‘Wife Swap’” reality show wants you.

I Make $20,000 if your family is accepted. What they are looking for: Two-parent home with at least one |
I child between the ages of 6 and 17 living at home full time. Contact Bowling World with your info and |

I we will send it off to the Associate Casting Producer. Email: extreme@bowlingworld.com
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